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OUR INSPIRING JOURNEY TO SUSTAINABILITY
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Our Vision of Sustainability.

We want to leave
the maximum
footprint on
people and the
mMinimum one

on the planet.

We seek a more valuable,
meaningful and more comprehensive benefit.

Enriched and balanced with the
positive impact of everything we do.
Good for people’slives,

the development of their communities
ond the planetwe live on.

A growth that-harmonises the benefits of
today with those of the future.
Responsible with the

consequences of our activity.

A benefit to keep growing,
but in an ever better world.
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00/
Our Sustainability Strategy
is guided by ESG criteria.

Lab 10

Criteria that make us a more sustainable
company through our social, environmental
and good governance commitment.

-+ Cosentino Inspira Lab: R&D&i Department

Social ..maximising our contribution O@ Employees GOO@ Community
to development and society Creating ever safer Promoting initiatives that

workplaces and thinking about contribute to the development
the needs of our employees of all communities where we
operate




OUR INSPIRING JOURNEY TO SUSTAINABILITY

01/ ENVIRONMENTAL

01/
We take care of our great
common home.

We take care of our
planet by reusing
every drop of water.

We find new uses for waste. We
discard nothing, except: outdated
ideas, irresponsible selfishness,
throwaway culture.

— Water Recovery Plant

We create new, more sustainable
infrastructures. From our
photovoltaic self-consumption
plant - one of the largest in
Europe - to a leading innovative
waste recovery center. Working
in partnership with suppliers,
scientific institutions and

NGOs. Preserving biodiversity.
Reforesting forests and protecting
marine ecosystems.

Giving it allin
exchange for a
better future for all.
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Cantoria, EEUU and
Spain Canada Brazil

Investment in 12\M1€ ‘ $3OOK ‘ .

environmental assets

Expenditure on 10MI€ ‘ $16M ‘ 900K R$

environmental control
and improvement
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OUR INSPIRING JOURNEY TO SUSTAINABILITY

01/ ENVIRONMENTAL
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We create products that have a positive
impact on the world around us. More
sustainable and carbon neutral, with
higher percentages of recycled materials
and a longer life cycle. Manufactured
exclusively with renewable energy and

- using increasingly cleaner and more

01/1 Efficient production

-+ 14

We promote the efficient use of
natural resources and encourage
the use of renewable energy to
reduce our carbon footprint.

0

We recycle and reuse
water, thus reducing our
water footprint.

01/2 Circular Economy

—+ 18

We recover and reuse
waste.

CoMA

We are the only company in
the sector with its own waste
recovery plant.

%

We innovate to encourage
the use of waste for new
uses.

IJ_'I._'I".

We are researching a new
generation of sustainable
composite materials.

N
=

We use recovered or recycled raw materials in the manufacture

of our products.

01/3 Decarbonisation

— 24

&

We monitor and calculate
our organisational carbon
footprint.

CO2

We lead innovative initiatives
in order to reduce
emissions.

We promote biodiversity
in our surroundings.

We are comitted to
more efficient logistics.

sAay INO



OUR INSPIRING JOURNEY TO SUSTAINABILITY 01/1 ENVIRONMENTAL EFFICIENT PRODUCTION

01/1
Efficient
Production

Our production processes
show our deep respect for
the efficient use of natural
resources, paying special
attention to water and sun.

We develop innovative processes driven
by the most advanced technology.

This is how we do it.

—+ Industrial Water Treatment Plant
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Sl B
We treasure every =~
We take great pride in our drop of water as if it were
electric power sources. the last. No discharge.
£

< ~- We promote the efficient use of natural
[ resources and encourage the use of renewable
energy to reduce our carbon footprint.

100% CERTIFIED
RENEWABLE
ELECTRIC
ENERGY

We want to go further by
building one of the largest
self-consumption photovoltaic
plants in Europe.

38.000 solar panels.
Over 20 MW pecak power.
34,000 MWh per year.

Over an aread
of more than 40 hectares.

We generate 15%

of our current consumption.

This is equivalent to

the annual electricity
consumption of 42,500
households in Spain.

.’1 We Recycle Water,
@ thus Reducing Our Water Footprint.

99% RECYCLED
WATER AND ZERO

Water belongs to everyone.
We don’t waste a drop. In
accordance with a strict Zero

_—~=. \Wetreat and recirculate
more than 80,000 m3of

DISCHARGE . water per day.

Dischdrdeetievane eseie &S0 Thisis enough water to
water and reuse it in our S £ . R . i
production processes or in the o Till24 Olymplc swimming
irrigation of green areas. it |OOO|S every day.

A sophisticated and complex
system of water purification
and recovery, designed to
make life easier. For everyone.

=M Or to supply acity of
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01/2 ENVIRONMENTAL CIRCULAR ECONOMY
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-+ Waste Treatment Plant (CoMA)

01/2
Circular
Economy

We are leading a new model of
circular development for our
industry and our society.

We reuse more materials, make better
use of resources and find better
way to recover waste.
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OUR INSPIRING JOURNEY TO SUSTAINABILITY

Our products made
materials are not o
conscious: they are ¢

@) We use recovered or rec
2% in the manufacturing of

We increase the proportio
industrial’ and ‘post-indus
production processes with
new materials for our prod

We innovate to creat

and for the future of €

Circularity Project: We inn
to find new uses for waste.

We improve our production processes and
developed an advanced R+D capacityso that

our waste can be reused and recycled as new products o
products for different applications

GOBIERNO  MINISTERIO
DE ESPANA )

feasible mo

products.
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01/3
Decarbonisation

We innovate to make strides that
leave a footprint of people’s lives,
but not on our planet. Building a
more inspiring and humane future.
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01/3 ENVIRONMENTAL DECARBONISATION 26|27

Cosentino CO_ nscious: We work to
minimise CO, emissions and offset
them, turning them for the protection
of natural environments and life.

We monitor and calculate our
carbon footprint annually.

We improve the calculation of our Organisational Carbon Footprint of direct and
indirect emissions year over yeadr since 2018. And we are committed to reducing it
through more efficient and productive processes. We collaborate with our suppliers,
to improve sustainable mobility, engaging in UN recognised projects that have an
impact on people’s lives, and by committing to the revitalisation and protection of
natural environments. W

(o) verified reduction of
6 . 6 /0 the CO_/t ratio of our

Organisational Carbon

Footprint compared to 2018. i O
In 2021, and for the fourth year
in o row, we calculated our Organisational P “Sa
Carbon Footprint, reporting indirect emissions 1 e,
(scope 3). \ -
'
AN
7

We innovate to make great
strides that leave no footprint.

@ We are leading innovative initiatives
H toreduce carbon emissions.

We are driven by sustainable
innov-action. We develop innovative
initiatives and projects that set us apart
in the industry to change the world and
create a new horizon of more sustainable
and innovative products.

A new generation of
Carbon Neutral products.

Each year we Reduce and Offset the full life cycle
emissions of Dekton®. Silestone® Sunlit Days is
the first collection to offset all its emissions via

a number of socio-environmental projects that
improve the natural environment.

Low-carbon B2B.

- \ v‘a Collaboration with our suppliers: we want
3 low-carbon partnerships.
\

E-Smart Mobility.

o We develop smart digitalisation,
sensorisation and electrification tools that
T\% have a great impact on our emissions.

~ C- Energy.

We drive Cosentino’s energy transition
towards clean energy.




OUR INSPIRING JOURNEY TO SUSTAINABILITY 01/3 ENVIRONMENTAL DECARBONISATION 28129

ntino Blue&Green
We reduce emissions and We aim to lead the way in
multiply biodiversity. sustainable logistics.

$ We promote biodiversity. @ We strive for more efficient logistics.

We convert our emissions into revitalised 2 We strive to serve our customers quickly
woods, improved marine ecosystems and A 1449000 m Green Belt and efficiently, reducing our carbon
have created a Green Belt surrounding surrounds our |ndustr'|q| footprint.

our industrial park that protects its natural
environment.

Park.

This landscape project features native species,
minimal irrigation requirements and low maintenance.
Itis a green fortress that mitigates the effect of wind /
and reduces airborne dust.

b
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We take care of our

environment: 10,101 7 times We choose maritime transport over land

transpo  times less in

trees planted last year. Iess ter t.

As part of a very ambitious corporate biodiversity
project, which is 78% complete, more than 144,000 m?
of our photovoltaic plant’s surroundings have been
improved in terms of flora and fauna.

/ EQUILIBRIOMARINO
' SUBMARINISMO ¥ CONSERVACION.

COSENTINO

aborati -F{gwl
rofit en €
is

b 2
A
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Social

02/
The big change we

want to make starts
with each of us.

We are an opportunity open to young people. To all those
who aspire to develop their careers in a place that puts the
human being above all else. A place where your life matters,
as does your work-life balance, what you want, what you
dream about. A place where your ideas become realities,
amazing products and a more liveable world. A safe place.
Where your health matters more than anything else. And the
ways to take care of yourself are refined and reinvented.

We are that place that makes us feel empowered to
change our society for the better. Creating new and
better educational opportunities for young people,
bringing art and culture to all. Supporting creators,
artists, designers and architects to transform and make
more sense of everything around us. We are part of
those who struggle for a more sustainable society in

all areas of their lives: starting with their kitchens.

We are Cosentino.

-+ Mujer del Almazora
(The Woman of the Almanzora), by Antonio Lopez.
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02/ SOCIAL
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People

-+ Cosentino Global Marketing Team

We are a diverse
mix of shared
talent where
everyone is
welcome.
Regardless of
our nationality,
our gender or
our skills.

Global
Team

-+ 5,425
Employees

Spread all over the world.

- 76
Nationalities

Enriching our vision.

15

Quallity
employment

Employees
-+ Work-life balance
— Flexible Remuneration

-+ Health
Insurances

- Constant dialogue with our

- Wellbeing Programs

- Corporate
Relationships

-+ Compoany
Bus Route

g
Health and
Safety

= €3.3 million
Investment

More Safety
and Security.

-+ 2.543 hours
Education

Itis our first protection
system.

-+ -14%
Accident rate

We strengthen our
safety culture.

7N
N ”~N
LN

Talent development
and management

Attracting talent
and unleashing all
its potential with the
power of education.

4

Ingenia programme

1

Proyecta programme

1

Impulsa programme

4

Acelera programme

PSR |

Diversity and
Equality

Female
Leadership

-+ 76.7%

Administrative staff

-+ 50%

Board of Directors

-+ 4%

Professional Positions

-+ 21.7%

Management Team

2\
Ay
Harassment and

Discrimination
prevent

We value
everyone’s talent,
integrating
disabled or socially
excluded people.

20JNh0sal 1sabblg JnO
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Environment

%
&

Open dialogue and
Communication

J—I

—+Cosentino Family Day

A

Kitchen and Cuisine
X Cosentino

Yo silestone
institute

A platform for the
promotion of cooking,
health and sustainability

—+Save The Sea Campaign

(I Th

Design and
Architecture

—+C Magazine

—Pilar Martinez-Cosentino Alfonso,
EVP Deputy Chairman.

154

Education
X Cosentino

We have created our
own Dual Vocational

7
i
Art and Culture
x Cosentino

We bring creators and
culturalinstitutions
closer to society

—~+lbdfiez Cosentino
Art Foundation

Training Course

EDUARDA JUSTO

fundacion

Today we are
training the
leaders of

tomorrow

02/ SOCIAL

34|35

EReUlitlre of care.
For everyone and
for the Planet.

joinin

—+ Eduarda Justo Foundation. -

—+ lbdiiez Cosentino Art Foundation.

4

— Los Carriles Foundation, Macael
(Almeria).

-+ Donation to Torrecdrdenas
Hospital destined for ‘Works for
the Humanisation of the Hospital
Environment’.

-+ Fundacion Arquitectura y
Sociedad (Spain’s Architecture
and Society Foundation)

— US Spain Council Foundation.

-+ San Telmo Foundation.

Y i 4

a0 i

Charity Race ‘Il Trail de la
Pdlvora’, Cantoria (Almerial).
IX Symposium on Research

in Experimental Sciences
organised by the University of
Almeria.

Asociacion Altea Autismo
Almeria (Autism Almeria
Association)

Donation to the Asociacion
Espaiiola Contra el Cdncer
(Spanish Association Against

Cancer). f“
A
x e
A

] COSENTINO

-

for the planet

- €1,017,857
Donations to
communities

2.4N1|ND DUIAL| Y
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03/ GOVERNANCE

36|37

03/
[tis not just a model of
efficient management

committed to maximum

transparency. It
goes further.

We all have a lot to contribute to
Cosentino’s Good Governance policy.

It is our collective way of being, of acting ethically
and rigorously, of interacting with honesty, of treating
others as equals, of demanding the best of ourselves,
of becoming better and better: at all levels or spheres
of our Group, from our President to those who have
just signed their first contract after completing

their internship. Because we all make small or big
decisions every day that have an impact on our
social environment. Every link counts to generate

a positive impact from all areas of our company.

Our Good Governance principles also include our
suppliers and partners. We surround ourselves with
people and companies that share our approach to
positive impact. We demand ethical exemplarity

and good sustainability practices from them.

90UNUISA0L)
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Structure

560
L&.&J
Corporate

Governance structure

03/ GOVERNANCE
We are a
family-owned Our
y Customers
company that

has developed

a contemporary
management
structure that

1s efficient,
exemplary and
transparent, and
generates trust
and long-term
commitments.

—+Cosentino Innovation Hub

Digitalisation
and Automation

General Board of Family
Shareholders Assembly
General Board Delegated
of Directors Committees
Executive
Committee
Chairman / CEO

Francisco Martinez-Cosentino Justo

Members of the Board Secretary
Eduardo Martinez-Cosentino Alfonso Alvaro de la Haza de Lara
Pilar Martinez-Cosentino Alfonso

External advisors
to the Board of Directors

Isabel Martinez-Cosentino Romos
Eduardo Martinez-Cosentino Ramos
Maria del Mar Martinez-Cosentino Ramos Carlos Gonzdlez Ferndndez
Eduardo Martinez-Cosentino Rosado Fuencisla Clemares
Isabel Martinez-Cosentino Rosado Santiago Seage

Alberto Andreu Pinillos

15

Community
Involvement

We build positive
relationships with our

suppliers: responsible,
sustainable
and strong.

SN

P ISO

o 20400

We integrate
ESG criteria
not only into
our business
ethics, but
alsoin all our
relationships.

Digital Transformation.

1

- Industrial Digitalisation.

Robotisation and
Industrial Automation.

1

1

Digital Business
Unit.

38]39
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INF Main Indicators

&

We monitor
key ESG indicators

S

-+ Laboratories at Cosentino Innovation Hub
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03/ GOVERNANCE MAIN MAGNITUDES
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Main magnitudes 2021

@
2

Business

+30% vs 2020

+28% vs 2020

People

+14% vs 2020

+14% vs 2020

-10% vs 2019

7

Environment

(Ratio of CO,/tn) vs 2018

Global

Global

At Cantoria

At Cantoria

Society

+20% vs 2020

0.0
0-0-0,
B

Governance

+ 3 external advisors

+54% vs 2020

We contribute to the sustainable
development objectives

In the face of major global challenges, we continue to
put the best of each of us to work for the benefit of all.

We are making it happen. Together. United with the entire international community,
we continue to make progress in building an increasingly fair and sustainable
organizationin all areas. We are guided by the roadmap set outin the UN's 2030
agenda when it comes to establishing lines of work. In fulfilling our commitments,
Cosentino actively contributes to the following SDGs:

Primary goals

We work for the health and

wellbeing of employees
throughout the value
chain.

We develop more sustai-
nable products, moving
towards circular economy
models.

Secondary goals

We are committed to the We have more sustainable

steady growth of quality industrial systems

employment. and contribute to local
communities.

We drive this objective
by advancing our value
chain and launching
carbon-neutral products.

0dS

NN &yl Ag uanug
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04/
Positive Impact:

A more Sustainable,
Functional and
Beautiful life.

Spup.Ig INQ

Mission Values

Our goal is to create innovative, sustainable, Inspired by the values that we share with our
durable and energy-efficient products for all customers, we continue to meet milestones
types of applications, which provide added to create products of the highest quality in
value and set us apart from our competitors: every way: beautiful, functional, safe and

from highly durable worktops made from environmentally friendly. We implement our
recycled or recovered materials to energy- Ecodesign philosophy throughout the entire
efficient, high strength ventilated facades. value chain: from the sustainable procurement

of raw materials through the production process
to the end of the useful life of the product.
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04/ OUR BRANDS SILESTONE
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silestone-

Designed by COSENTINO

The new erg
of Silestone®

Designed for life. Reinvented for
taking care of it.

Silestone® is the hybrid mineral surface
composed of premium minerals

and recycled materials leading the
sustainable transition of our industry.

e—— PR, " S —

-+ Silestone® Campaign with HybriQ® Technology.
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04/ OUR BRANDS SILESTONE
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HybriQ®+ is an advanced technology that
that makes us more sustainable than ever.
A technology that redefines Silestone® and
creates a new sustainable category.

ONONORD

100% 99% 0% Min. 20%

Renewable Recycled Water Recycled

Electric Energy Water Discharge Materials
WITH

TECHNOIOGY®

More Innovative

We have made
unprecedented leaps
in sustainability.
HybriQ® is a new and
exclusive technology
that differenciates

us, mantaining
Silestone's properties
and color deph ant
revolutionizing the
manufacturing process.
Additionally, it reduces
the percentage of
crystaline silica in its
composition.

Silestone® has evolved
to become an example of
sustainability and innovation.

More Sustainable

Silestone®is
manufactured with

a minimum of 20%
recycled material

in HybriQ®+,100%
Renewable electric
energy, 99% recycled
water and zero
discharge.

A more sustainable
surface. Better.

Sunlit Days is
the first Carbon
Neutral series
by Silestone®.

Silestone® paves the way for state-of-
the-art carbon neutral products.

The Sunlit Days collection by Silestone® offsets
all its greenhouse gas emissions from its entire
life cycle via a number of voluntary offsetting
socio-environmental projects.

It is much more than a new collection: itis
a milestone that sets us apart from our
competitors and creates a new horizon for
carbon neutral products.
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More Sustainable
Kitchens that Change
the World

WITH

© HYBRIQ+

99%
Recycled Water : —
aond Zero Discharge -y

% Sunlit Days
. | First Carbon
/o

2 : Neutral Series
Min. 20%

Recycled
Materials

A CARBON C@

NEUTRAL SERIES  NEuTRAL

»9U01S9|LS 10 SBLDIUDAPY

Great
Resistance
and Durability.

25 year
warranty

P silestone

Designed by COSENTINO

HybrIQU Technology L | ®
Certified by E P D

silestone DNV Environmental Product

Declaration




OUR INSPIRING JOURNEY TO SUSTAINABILITY 04/ OUR BRANDS DEKTON 52|53

= DEKTON"-

Designed by COSENTINO

The new
Milestone for a
leading brand.

Dekton®: a brand of high
performance and versatility that
has outdone itself once again.

Carbon neutrality has been achieved for the entire life
cycle of Dekton®, from manufacture to end of life.

A technological surface containing recycled and
recovered materials in its composition.

— Dekton® Kraftizen Argentium
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‘ | Reused. Recycled. We
Dekton® is a technologically N redefine the industry.
advanced, X
high-performance surface.

Dekton®is Carbon

Dekton®is a circular brand that paves
the way for zero waste inits category.

Dekton®is a pioneering brand in its
category, as it recycles and reuses waste
and scrap from the production process.

More than half of our Dekton® products
include recycled or recovered raw materials
in their composition, containing between
85% and 100% recycled or recovered
material content in some colours such as
Trilium and Radium.

-+ Dekton® Kraftizen Argentium

We offset CO2e emissions annually for the In 2021 80.000 tons of CO, were offset through

entire life cycle of the product. From the UN recognised projects with a high positive Trilium Radium
extraction of materials to the end of its useful social and environmental impact. Dekton® Dekton®
lite.

Furthermore, Dekton® is manufactured with Qé%) Th]S 1S eO|U1VG|ent tO
100% certified renewable electricity, 99% N 20 tr‘ips caround the
world in an airliner.

recycled water and zero discharge.

-+ Flooring and worktop by -+ Cladding by
Dekton® Chromika, Baltic colour Dekton®, Trillium colour




OUR INSPIRING JOURNEY TO SUSTAINABILITY

04/ OUR BRANDS DEKTON
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—+ ToHa, by Ron Arad and Avner Yashar. Tel Aviv, Israel

Efficient and long
lasting facades
that improve
people’s lives.

Dekton® provides robust facades, with

high structural strength. It also ensures
minimal environmental impact on the
building, as well as maximum comfort for its
inhabitants.

-+ ToHa, by Ron Arad and Avner Yashar. Tel Aviv, Israel

ﬂ\

L

- Leonardo Tower closeup

Dekton® ventilated facade system promotes
energy efficiency and the environmental
quaility of the building’s interior thanks to its:

— Protection against water leakage.
- Protection of supporting wall.

— Thermal and acoustic insulation.
— Energy saving.
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04/ OUR BRANDS DEKTON

-+ _Impr_ovi_ng_ biodiversity in = &,
our Photovoltaic Rlangs """

= DEKTON-"

Designed by COSENTINO

- Furniture by Dekton® Slim, Laos colour

Recycled
or Recovered
Materials

Afos
Garantia

olours. Rafa = DEKTON"’
demy

Highly Energy
Efficient - ~—

Facades ‘1 \\ -

58|59

High

Performance.
Durability.

85%
Minimum of Recycled
or Recovered

Material

-+ Dekton® Trillium

— Dekton® Radium

A CARBON
NEUTRAL SERIES

COSENTINO

3

NEUTRAL

»U01B8(] 10 SObnIUDAPY

fuis

“==EPD"

Environmental Product
Declaration
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04/ OUR BRANDS CERTIFICATIONS
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Certifications

We move towards excellence in
sustainable products

through effective
management certified by
leading organisations.

HybriQ® Verification Certificate

DNV (Det Norske Veritas) verifies that
Silestone® with HybriQ®/ HybriQ+®
technology maintains the same performance
as its previous formulation and meets all
environmental indicators published.

Silestone® EPD

Designing sustainable products requires
knowledge of their environmental
footprint throughout their life cycle

(Life Cycle Assessment), from raw
material sourcing to end-of-life and
subsequent management. To this end, the
Environmental Product Declaration is key.
We have updated the EPD of Silestone®,
whichis an important demonstration

of transparency on the impact of the
product. We have a better understanding
of the environmental performance of

the product in order to improve it.

Cosentino®

-+ 1SO 9001

-+ 1SO 14001

-+ 1SO 20400

-+ 1SO 45001

-+ 1SO 50001

-+ UNE 1589

-+ 1SO 50001 ( Energy Management)

-+ LEED and BREEAM credits for Silestone®, Dekton® and Sensa
by Cosentino®

-+ CSR (verified by KPMG) based on GRI (Global Reporting
Initiative)

Silestone®

—+ Declare Label

- Environmental Product Declaration (EPD).
- EPD (Environdec)

- VOC (UL) Greenguard and Gold.

-+ VOC (Eurofins) A+

-+ Kosher - Worktops

— Suitable surface for all food contact types (NSF certified) -
Worktops

- DoC (Declaration of Compliance) in accordance with
Regulations 1935/2004/EC 2023/2006/EC and 10/2011/EU -
Worktops

- DoP (Declaration of Performance) in accordance with
standards EN 15285 and EN 15286 - Flooring and cladding

- DPC Integrity (Declaration of Performance) in accordance
with standards
EN 13310 - Sinks
EN 14527 - Showers
EN 14688 - Washbasins

Dekton® EPD

Dekton® obtained the Environmental
Product Declaration (EPD) certification,
awarded by the International EPD® System,
following the analysis of the product’s
environmental impact throughout its life
cycle. It provides transparency in terms

of product sustainability and reduces
negative environmental impacts.

LEED / BREEAM/ Green

These certifications help architects
to obtain credits for sustainable
building and are a tool in projects
where high energy efficiency and
sustainability criteria are key.

Dekton®

- Environmental Product Declaration (EPD)
—+ Declare Label

-+ DGNB Label

- EPD (Environdec)

-+ VOC (UL) Greenguard and Gold

-+ VOC (Eurofins) A+

— Fire Safety Certification APF-1525 (Applus), in accordance
with ISO 1716

- Combustibility Test (CSIRO), in accordance with AS 1530.1
—+ Fire Euroclass A1 (Tecnalia), in accordance with 13501-1

— Burning Characteristics (QAIl), in accordance with ASTM
E84-15b

- DoP (Declaration of Performance) in accordance with
standard
EN 14411 Annex G - Flooring and cladding

- UPEC 811-2.0/18 (CSTB) - Flooring

-+ ETA 14/0413 - Ventilated facades

-+ BBA16/5346 - Ventilated facades

-+ NOA 19-0227.02 - Ventilated facades
- Kosher - Worktops

- Suitable surface for all food contact types
(NISF certified) - Worktops

- IMO 50171/A2 MED - Boats
-+ USCG 164.117 / EC2690 - Boats

COMPANY WITH
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GREENGUARD ol
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OUR INSPIRING JOURNEY TO SUSTAINABILITY
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COSENTINO

Ctra. Baza a Huércal-Overa, km 59 / 04850
Cantoria - Almeria (Spain) / Tel.: +34 950 444 175
info@cosentino.com / www.cosentino.com
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